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SINTERAMA	
  MISSIONSINTERAMA	
  MISSION

WE	
   PAY	
   SPECIAL	
   ATTENTION	
   TO	
   ALL	
   THE	
   APPLICATIONS
FOR	
  AUTOMOTIVE,	
  FURNISHING	
  AND	
  SPECIFIC	
  END-­‐USESAUTOMOTIVE,	
  FURNISHING	
  AND	
  SPECIFIC	
  END-­‐USES..

OUR	
   AMBITION	
   IS	
   BEING	
   RECOGNIZED	
   AS	
   A	
   LEADING
PRODUCER	
   OF	
   POLYESTER	
   COLOURED	
   YARNSCOLOURED	
   YARNS,	
   WITH	
   AN
ACTIVE	
   AND	
   QUALIFIED	
   PRESENCE	
   IN	
   THE	
   GLOBALGLOBAL
MARKETMARKET..

WE	
   INTEND	
   TO	
   DISTINGUISH	
   OURSELVES	
   FOR	
   PRODUCT
INNOVATION	
  AND	
  QUALITYINNOVATION	
  AND	
  QUALITY,	
  FOR	
  OPTIMUM	
  SERVICESERVICE	
  AND
CUSTOMER	
   ASSISTANCE,	
   FOR	
   ENVIRONMENTALENVIRONMENTAL
SUSTAINABILITYSUSTAINABILITY.
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GLOBAL	
  PRESENCEGLOBAL	
  PRESENCE
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MAIN	
  FIGURES	
  2010MAIN	
  FIGURES	
  2010

•	
  SALES	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   110	
  mil.	
  €

•	
  PEOPLE	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   650

•	
  LOCATIONS	
  	
  	
  	
  	
  	
  	
  	
   6	
  	
  	
  	
  EUROPE,	
  TURKEY,	
  BRAZIL,	
  CHINA

•	
  PRODUCTION	
  	
  	
  	
  	
  	
  28.000	
  ton

90%90%	
  	
  ISIS
COCOLOLOURURED	
  ED	
  YAYARNRN
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WHAT	
  IS	
  SUSTAINABLE	
  MOBILITY?

“It	
  is	
  the	
  ability	
  to	
  meet	
  society’s	
  need	
  to	
  move	
  freely,	
  while	
  at	
  the
same	
   ?me	
   using	
   the	
   earth’s	
   limited	
   resources	
   responsibly,
minimizing	
   environmental	
   impacts,	
   relying	
   on	
   renewable	
   sources
of	
   energy	
   and	
   fulfilling	
   the	
   industry’s	
   essen?al	
   role	
   of	
   moving
world	
  economies	
  forward.”

(www.drivingsustainability.com)

IT’S	
  A	
  WAY	
  OF	
  DOING	
  BUSINNESS

IT’S	
  AN	
  INCREASINGLY	
  IMPORTANT	
  KEY	
  FACTOR	
  
FOR	
  COMPETITIVENESS
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SHARED	
  RESPONSABILITY

IT	
  RESULTS	
  FROM	
  LINKING:

	
  	
  	
  	
  	
  	
  	
  GOVERNMENT

	
  	
  	
  	
  	
  	
  	
  ENERGY

	
  	
  	
  	
  	
  	
  	
  CONSUMERS

	
  	
  	
  	
  	
  	
  	
  AND	
  TECHNOLOGY

• Consistent	
  and	
  long	
  term	
  CO2	
  reduc6on	
  policies
• Incen6ves	
  to	
  adopt	
  low-­‐carbon	
  products
• Investments	
  in	
  energy	
  &	
  fuel	
  infrastructure

• Development	
  of	
  new	
  low-­‐carbon	
  fuels
• Development	
  of	
  alterna6ve	
  fuels
• Electricity	
  infrastructure	
  (e.g.	
  charging	
  sta6ons,	
  new	
  recharging	
  systems)

• Eco-­‐driving
• Educa6on	
  and	
  informa6on	
  about	
  mobility
choices	
  and	
  incen6ves

(www.drivingsustainability.com)



9Stu$gard,	
  22	
  –	
  24	
  June	
  2010 Automo6ve	
  Interiors	
  Expo	
  2010

COMPANY	
  PRESENTATION

SUSTAINABLE	
  MOBILITY

SUSTAINABLE	
  DEVELOPMENT:	
  PRODUCTS	
  AND
	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  PROCESSES

CONCLUSIONS

AGENDAAGENDA



10Stu$gard,	
  22	
  –	
  24	
  June	
  2010 Automo6ve	
  Interiors	
  Expo	
  2010

RECYPESRECYPES



11Stu$gard,	
  22	
  –	
  24	
  June	
  2010 Automo6ve	
  Interiors	
  Expo	
  2010

2009	
  TEXTILE	
  FIBRES	
  WORLD	
  CONSUMPTION2009	
  TEXTILE	
  FIBRES	
  WORLD	
  CONSUMPTION

70.5	
  (+	
  4.2%)

44.1
(+	
  4%)

26.4
(+	
  4.5%)
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•MMF CONSUMPTION:
 60% OF TOTAL CONSUMPTION

•IT REPRESENTS ONLY 0,4%
 OF TOTAL OIL CONSUMPTION

OUR	
  PLAYGROUND
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HOW	
  RECYCLEHOW	
  RECYCLE

Post - Industrial recycling
Material that has been diverted or recovered from the solid waste
stream of a manufacturing process. It is material that never made it to
the consumer market. It is also known as ”post-commercial” or
“industrial scrap”.

Post - Consumer recycling
Material that has served its useful life with a consumer is recovered from the
waste stream.

Agricultural Waste recycling
Material that is derived from agricultural waste products.
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SPINNING	
  &

TEXTIRISING

CHIPS

FLAKES

RECYPESRECYPES
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NON	
  RENEWABLE	
  ENERGY	
  NON	
  RENEWABLE	
  ENERGY	
  
++

MATERIAL	
  CONSUMPTIONMATERIAL	
  CONSUMPTION
(MJ	
  /	
  1	
  ton	
  PES)(MJ	
  /	
  1	
  ton	
  PES)

COCO2	
  	
  	
  	
  	
  2	
  	
  	
  	
  	
  EMISSIONSEMISSIONS
(ton	
  	
  /	
  1	
  ton	
  of	
  PES)(ton	
  	
  /	
  1	
  ton	
  of	
  PES)

From	
  PTA
to	
  PES

VIRGIN	
  VIRGIN	
  
PESPES

VIRGINVIRGIN
PESPES

-­‐	
  53%-­‐	
  53% -­‐	
  55%-­‐	
  55%

From	
  oil	
  
to	
  PTA

RECYPES	
  RECYPES	
  VSVS.	
  VIRGIN	
  PES.	
  VIRGIN	
  PES

From	
  PTA
to	
  PES

From	
  oil	
  
to	
  PTA
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ECO	
  RESPONSIBLE	
  
FABRICS

RECYPES:	
  AN	
  EXAMPLERECYPES:	
  AN	
  EXAMPLE
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COCONACOCONA

WITH	
  ACTIVE	
  CARBONS	
  DERIVED
FROM	
  THE	
  COCONUT	
  SHELLS

WASTED	
  BY	
  THE	
  FOOD	
  INDUSTRY
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COCONA:	
  PERFORMANCESCOCONA:	
  PERFORMANCES
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Time	
  (Time	
  (secondsseconds))

Te
m
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ra
tu
re
	
  (

Te
m
pe

ra
tu
re
	
  (
°F°F
))
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75

Drying	
  Drying	
  ?me?me
Tradi?onal	
  	
  PESTradi?onal	
  	
  PES

Drying	
  Drying	
  ?me?me
COCONA®COCONA®

Faster	
  water
adsorp?on

Faster	
  evapora?ve
ac?on

Increased
driving/sipng	
  comfort

COCONA:	
  THERMAL	
  REGULATIONCOCONA:	
  THERMAL	
  REGULATION
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Faster	
  odour	
  adsorp?on

Reduced	
  smell	
  tendency

Easy	
  renewable

Increased	
  driving/sipng
comfort

COCONA:	
  ODOUR	
  ADSOPTIONCOCONA:	
  ODOUR	
  ADSOPTION
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Reduced	
  triboelectric

charge

Faster	
  electrosta?c

Discharge

Increased	
  driving/sipng
comfort

COCONA:	
  SURFACE	
  RESISTIVITYCOCONA:	
  SURFACE	
  RESISTIVITY
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COCONA:	
  BRANDINGCOCONA:	
  BRANDING
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CONCLUSIONSCONCLUSIONS

•	
  IS	
  POSSIBLE!

•	
  MEANS	
  CLEANER	
  PROCESSES

•	
  MEANS	
  RESPONSIBLE	
  PRODUCTS

SUSTAINABLE	
  INNOVATION:

…	
  BUT	
  ABOVE	
  ALL ITIT’’S	
  A	
  PRECISE	
  DUTYS	
  A	
  PRECISE	
  DUTY
FOR	
  ALL	
  OF	
  USFOR	
  ALL	
  OF	
  US


